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Family of Brands

Troon is comprised of 12 distinct brands, with success predicated on creating
extraordinary guest and member experiences by delivering superior service,
amenities and playing surfaces.
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Corporate team of 500+ based
in 16 offices worldwide with the
global headquarters located in
Scottsdale, Arizona

In-house resources
dedicated to the

development of courses
and clubhouses

Troon courses host PGA
TOUR, LPGA Tour, PGA
TOUR Champions and
DP World Tour events
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Superior Resources

The collective experience of our 35K+ associates woﬂﬁwde IS unparaIIeIed In the

* R‘\--‘
hospltallty and club mdustprwﬁh professmnals;a 10l € _— -
! 5 7 7 o ~ 2
b @ 5 & 2
Club Food & Sales & Finance & Human
Operations Beverage Marketing Accounting Resources
) ' </>
e ® & L
Procurement Agronomy Legal Technology Retall =
—_——= i A - M,,_ i
b o
4
Design & Risk Racquet Golf Hoas
Development Management Sports Instruction

TROON




Cost Efficiencies ==k

Longstanding vendor relationships ensure clients enjoy access to a procurement
network of preferred brands, suppliers, distributors, service providers and
industry professionals. The portfolio’'s buying power is leveraged to negotiate
best-in-market terms, service and pricing for our valued clients.
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Player Programs
Daily Fee & Resort Facmtles

Troon's programs are avallable to our chents to use and help grow their business.
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80%

.‘%%5" Take Golf Vacations

84% 69%

Have a College Degree Maintain a Handicap
78% - 24%

Have a HHI of *100K+ Handicap Under 9

Daily Fee Customers

Play 25+ Rounds/Year

Total Club Members

200+

Private & Semi-Private Clubs

65+

Member-Owned Private Clubs

Private Club Members
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